Syllabus – PhD Course Proposal
Course Title:
Responsible Research in Business and Management Course - (RRBM)
Instructor:
Rosario Faraci – Full Professor of Management, Department of Economics and Business, University of Catania – faraci@unict.it
Cristina Longo – Full Professor of Management, Department of Economics and Business, University of Catania – cristina.longo@unict.it
Course Description:
The Responsible Research and Business Management (RRBM) course examines innovation and business models through the lens of social responsibility, business ethics, and sustainability. It is designed to introduce PhD students to theories and practices that underpin responsible research, education, and management, with a particular focus on the implications and transformative potential of AI technologies in business contexts (AI).
Throughout the course, students will engage with a selection of scholarly articles—both foundational and contemporary—to critically analyze theoretical contributions, literature reviews, and research methodologies. By comparing and discussing these works in class, participants will develop a deeper understanding of how responsible approaches to innovation and AI-driven management can contribute to positive societal impact and effective business practices.
Learning Outcomes:
At the end of the course, students will be able to:
1. Understand the principles of responsible research and innovation.
2. Analyze business models from the perspective of sustainability and responsibility.
3. Critically evaluate academic literature in the field
4. Develop a research-oriented perspective on responsible management topics
5. Engage in scholarly discussions and present academic arguments effectively
Prerequisites:
No prerequisites required
Course Structure and Schedule (15 hours):
	Session
	Topic
	Key Readings

	1 The Emerging Field of Responsible Management

	Introduction to Responsible Research and Management
	 Ghoshal, S. (2005). Bad management theories are destroying good management practices. Academy of Management learning & education, 4(1), 75-91.
Laasch, O., Suddaby, R., Freeman, R. E., & Jamali, D. (Eds.). (2020). Research handbook of responsible management. Edward Elgar Publishing, Chapter 3.
George, G., Howard-Grenville, J., Joshi, A., & Tihanyi, L. (2016). Understanding and tackling societal grand challenges through management research. Academy of management journal, 59(6), 1880-1895.
Wright, M., & Hitt, M. A. (2017). Strategic entrepreneurship and SEJ: Development and current progress. Strategic Entrepreneurship Journal,11(3), 200-210.

	2 Teaching and doing research in Responsible Management


	Ethics and Scientific Responsibility in Management Research
	Mintzberg, H., & Laasch, O. (2020). Mintzberg on (ir) responsible management. In Research handbook of responsible management (pp. 73-83). Edward Elgar Publishing.
Kistruck, G. M., & Slade Shantz, A. (2022). Research on grand challenges: Adopting an abductive experimentation methodology. Organization Studies,43(9), 1479-1505.
Tsui, A. S., & McKiernan, P. (2022). Understanding scientific freedom and scientific responsibility in business and management research. Journal of Management Studies, 59(6), 1604-1627.


	2 Mapping the RM Field in Innovation

	Responsible Innovation and AI-driven management
	Burget, M., Bardone, E., & Pedaste, M. (2017). Definitions and conceptual dimensions of responsible research and innovation: A literature review. Science and engineering ethics, 23, 1-19.
Laasch, O., Suddaby, R., Freeman, R. E., & Jamali, D. (Eds.). (2020). Research handbook of responsible management. Edward Elgar Publishing, Chapter 40.
Zhang, S. X., Chen, J., He, L., & Choudhury, A. (2023). Responsible Innovation: The development and validation of a scale. Technovation, 124, 102754.

Suleyman, M. (2023). The coming wave: technology, power, and the twenty-first century's greatest dilemma. Crown.

George, G., Merrill, R. K., & Schillebeeckx, S. J. (2021). Digital sustainability and entrepreneurship: How digital innovations are helping tackle climate change and sustainable development. Entrepreneurship Theory and Practice,45(5), 999-1027.

Townsend, D. M., & Hunt, R. A. (2019). Entrepreneurial action, creativity, and judgment in the age of artificial intelligence. Journal of Business Venturing Insights,11, e00126.


	3 Innovating Business Models for Sustainability


	AI-Driven Business Models, grand challenges and Implications
	Laasch, O., Suddaby, R., Freeman, R. E., & Jamali, D. (Eds.). (2020). Research handbook of responsible management. Edward Elgar Publishing, Chapter 42.

Weirup, A., Rees, M., Geiger, M. K., & Morse, L. (2025). Blinded by the Bot: Why AI Chatbots Cue Human Unethical Behavior in Negotiations: A. Weirup et al. Journal of Business Ethics, 1-17.

Xie, X., Li, L., & Zhou, G. (2023). Economic inequality and entrepreneurship: Micro‐evidence from China. Strategic Entrepreneurship Journal,17(1), 160-185. 

	5 Wrap-up: Presenting and critically analyzing one or more papers.

	Student-led critical analysis and discussion
	Additional readings during the course


Teaching Methods:
Lectures, seminar discussions, student presentations and peer feedback, research design exercises.
Assessment:
Participation and contribution to discussions, paper reviews and presentations, final written assignment or presentation* 
*Students will present a research proposal or case study connected to their PhD research project, applying the principles of responsible management and AI-driven management. The presentation will include a theoretical framework, ethical and societal implications, and a methodological approach aligned with their research objectives.
Bibliography:
Refer to the key readings listed in the 'Course Structure and Schedule' section.
Preferred Bimester:
Select one: January-February (primarily in January).
