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“no one really knows what the entire field is like or what its boundaries are or should be”
(Wortman, 1994, p. 4).

Scheduling
Lecture 1 – Introduction to the field
History of the field
The problem of definition
Future challenge

Lecture 2 – The Theory of Family Business
Resource based Theory
Agency Theory
Social Emotional Wealth
Other theories

Lecture 3 – Research Method in Family Firms
Quantitative research
Qualitative Research
ESME
Literature review


Lecture 4 –  Top Topic in the Family Business Field
Succession
Governance
Innovation
Internationalization

Lecture 5 – Publishing in the Family Business Field

According to Chrisman et al., (2003), ‘the family firm exists because of the reciprocal economic and non-economic value created through the combination of family and business systems. In other words, the confluence of the two systems leads to hard-to-duplicate capabilities of “familiness” that make family business particularly suited to survive and grow’ p. 444.
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Assignment 1: Update the literature about “Family Business Definition”. To be discussed during Lecture 2


Lecture 2 – The Theory of Family Business
Resource based Theory
Agency Theory
Social Emotional Wealth
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Assignment 2: 
Other theories in “Family Business”? Linking to the weakness of RBT, Agency and SEW
Group of three. To be discussed during Lecture 3



Lecture 3 – Research Method in Family Firms
Quantitative research
Qualitative Research
ESME
Literature review
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Assignment 3: 
The bright and dark side of research method choices in “Family Business”? 
Group of three. To be discussed during Lecture 4
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Innovation
Internationalization
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