Syllabus – PhD Course Proposal
Course Title:
Behavioral economics and strategic decisions 
Instructor:
Rosaria Distefano – Dipartimento di Economia e Impresa – rosaria.distefano@unict.it
Course Description:
This course provides a theoretical foundation for understanding strategic behavior in environments characterized by asymmetric information. The main goal is to integrate behavioral insights into formal economic modeling, extending classical approaches to account for interpersonal preferences, social motivations, and biased beliefs. Students will examine how these factors influence contract design, incentive systems, and organizational dynamics. The course offers analytical tools for studying decision processes and strategic interactions in labor and consumption markets, incorporating psychological and social dimensions of behavior. Students will acquire advanced skills in microeconomic modeling, equilibrium analysis, and mechanism design, as well as the ability to critically evaluate theoretical contributions in behavioral and information economics.
Learning Outcomes:
At the end of the course, students will be able to:
1. Develop microeconomic models and derive equilibrium contracts in the presence of asymmetric information;
2. Understand and analyze the key mechanisms underlying equilibrium derivations and comparative statics in behavioral and strategic contexts;
3. Integrate interpersonal preferences, social motivations, and belief distortions into formal models of incentives and decision-making.
Prerequisites:
Students are expected to have a strong background in microeconomic theory, particularly in consumer and firm behavior and in game theory. Familiarity with the economics of information, including concepts such as adverse selection and moral hazard, as well as with mathematical and analytical tools such as optimization, constrained maximization, and basic probability theory, is essential for understanding equilibrium derivations.
Course Structure and Schedule (15 hours):
	Session
	Topic
	Key Readings

	1
	Incentive design
	Laffont, J., Martimort, D. (2002). The theory of incentives: the principal-agent model. Princeton university press.

	2
	Interpersonal preferences and inequity aversion: tournaments
	Demougin, D., Fluet, C. (2003). Inequity aversion in tournaments.

	3
	Interpersonal preferences and inequity aversion: Separating and pooling contracts
	Von Siemens, F. (2012). Social preferences, sorting, and competition.  Scandinavian Journal of Economics, 114(3), 780-807.

	4
	Consumer misperceptions and shrouded prices
	Gabaix, Xavier, and David Laibson. "Shrouded attributes, consumer myopia, and information suppression in competitive markets."  Quarterly Journal of Economics 121.2 (2006): 505-540.

	5
	Firms’ profitable deception
	Heidhues, P., Kőszegi, B., Murooka, T. (2016). Inferior products and profitable deception. Review of Economic Studies, 84, 323-356.

Heidhues, P., Kőszegi, B. (2018). Behavioral industrial organization. Handbook of Behavioral Economics: Applications and Foundations 1, 1, 517-612.


Teaching Methods:
Frontal lectures and discussions.
Assessment:
Presentation.
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Preferred Bimester:
January–February 
