Syllabus – PhD Course Proposal a.y. 2025-2026
Course Title:
TOPICS IN CULTURAL ECONOMICS
Instructors:
Tiziana Cuccia, Department of Economics and Business, tiziana.cuccia@unict.it 
Isidoro Mazza, Department of Economics and Business, imazza@unict.it, isidoro.mazza@gmail.com  
Course Description:
The course introduces the main research topics in cultural economics. Cultural economics concerns the study of demand and supply in the art market, the performing arts, and cultural industries, as well as the economics of cultural heritage. These topics require both theoretical and applied approaches. The course adopts both positive and normative perspectives to justify the various forms of public intervention in this sector. Students will gain an understanding of the distinctive features of this branch of economics and will be encouraged to explore possible connections and applications of their own research projects to this field.
Learning Outcomes:
At the end of the course, students will be able to:
1. Identify and describe the main characteristics of cultural demand and supply.
2. Understanding the features of art markets and the role of museums.
3. Compare public and private forms of support for the arts. 
Prerequisites:
Micro and Macro- Economics, Economic Policy and Public Finance, Basic mathematics.
Course Structure and Schedule (15 hours):
	Session
	Topic
	Key Readings

	1
	A view of cultural economics: the demand and supply of arts
	1. Throsby D., 1994, “The Production and Consumption of the Arts: A View of Cultural Economics” Journal of Economic Literature , Mar.,  Vol. 32, No. 1, pp. 1-29; 
2. Seaman B. 2006 “Empirical Studies of Demand for the Performing Arts” in Ginsburgh V. A. and D. Throsby, Handbook of the Economics of Art and Culture, chap. 14, 415-472 

	2
	The public intervention in the arts
	1. Baumol W.J. and Bowen W.G., 1965, “On the Performing Arts: The Anatomy of their Problems”, American Economic Review, 55, 495-502.

	3 
	Public and private supports for the arts
	1. Schuster Mark J. “Tax Incentives in Cultural Policy” in Ginsburgh V. A. and D. Throsby, Handbook of the Economics of Art and Culture, chap. 36, 1253-1298.

	4
	Arts market
	1. Ginsburgh V. A., 2005, “Arts Markets”, in Towse R. A Handbook of Cultural Economics, Edward Elgar, pp. 40-56.

	5
	The economics of cultural heritage and museums
	1. Throsby D., 2001, Economics and Culture, Cambridge University Press, chap. 5, 74-91.
2.  Frey B. S and S. Meier, “The Economics of Museums”, in Ginsburgh V. A. and D. Throsby, Handbook of the Economics of Art and Culture, chap. 29, 1017-1047.


Teaching Methods:
Lectures, seminar discussions.
Assessment:
Presentation of a short-written essay.
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Preferred Bimester:
May–June
